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Abstract

This research aims to evaluate the efficiency of private
educational institutions in meeting the tourism labor
market's demands. These institutions play a vital role in
equipping individuals with the knowledge, skills, and
competencies needed for the tourism industry. The
study examines how well these institutions prepare
graduates to meet labor market requirements and how
aligned their educational programs are with industry
expectations. The objectives include assessing program
alignment with labor market needs, evaluating training
effectiveness, and gathering perspectives from
institutions and tourism industry stakeholders. The
research employs a descriptive-analytical approach,
using surveys and interviews with graduates, educators,
and employers from the tourism sector. The findings
reveal that while many private institutions offer
programs tailored to the tourism industry, significant
gaps exist in the training provided. Some programs
focus on theoretical knowledge, neglecting practical
skills and industry-specific competencies.
Additionally, many institutions lack updated curricula
that incorporate the latest industry trends, such as
digital marketing, sustainable tourism, and technology
integration. Employers in the tourism industry often
perceive graduates as underprepared for practical job
demands, requiring additional on-the-job training.
However, the study highlights successful examples
where institutions have integrated hands-on training,
internships, and industry partnerships into their
programs. These institutions produce graduates who
adapt more quickly to the tourism industry’s fast pace.
Collaboration between educational institutions and
tourism businesses proves beneficial, ensuring
curricula remain relevant and graduates possess a
balanced mix of theoretical knowledge and practical
skills.

uaidlall

Al b Aalal) Daadail] ciliansgall 30US il ) Cand) 138 Cangy
13 Slagall sda Caali dabidl glad 8 Jaal) Gou ilalial
2 A Jaell LU Chleally Apmall AV n 8 L
Al 3 Aaadel) mabd) Aol (a0 Gl iy Ldelial
Calaal Jadi + abiad) g Uil ciladsi e Lgiilgig Janll (3gus bbbt
Gee llliia e Al Lnarlal) Cilosus sall ol s (38155 mass dushyal)
Cleswssall o S el gang cprall ol Adlad by < Jaall
geidl o Auhll cadel . abdl glal i Jle) Gl
(Al ae Oy clblaa) aladiul (st i)
Ce el o ) el Aald) b Jlee ) Gilanaly ¢ ppaleall
a8 ¢ alud) g Udl) gai dgase galy a2 dalall lisusgal
) G 0S5 (JBa e e oyl 8 Al Clgad
S Llaad) @bl o A 5SED Gen Al Al e
S Slewidl e vl G WS Ldeliall Laldll el L)
daludly ) Groudll Jio clalady) Gial acai Base zalic
S Osaling L W cpaal) oF ) daall QL Ll sl
Al Al aagi elld mag L deall By 8 zleadU il uyx
Canyally aad) il e 8 Aalal) Ciliscs gl mny Cana
e dopun S e ol Gand 23 ) ol Les gl
cGsad) Sl

Keywords: Private educational institutions, the
tourism labor market.

oabiad) Jaall s chalal) Apaglarl Cilisssgall 000 ClalS)

“Lecturer, the Higher Institute for Tourism and Hotels (EGOTH), Alexandria


https://sjs.journals.ekb.eg/
https://doi.org/10.21608/sis.2025.361012.1185

Gouda, E. Vol. 10 No. 1, (2025) pp. 1-13.

Introduction

The tourism industry, as one of the fastest-growing economic sectors globally, demands a workforce
that is highly skilled, knowledgeable, and capable of adapting to the ever-evolving market needs
(World Tourism Organization, 2022). Private educational institutions have emerged as key players in
bridging the gap between the demand for a competent tourism labor force and the supply of qualified
professionals. Unlike public institutions, private entities often possess greater flexibility to tailor their
curricula to align with industry-specific requirements, leveraging their autonomy to introduce
specialized courses, vocational training, and hands-on experience (Smith & Jones, 2020). However,
questions persist regarding their overall efficiency in adequately addressing the needs of the tourism
labor market, which is characterized by its dynamic nature, seasonal variations, and increasing
reliance on technology and sustainable practices (Gonzalez et al., 2019).The effectiveness of private
educational institutions can be evaluated through various lenses, including curriculum relevance,
faculty expertise, student employability rates, and partnerships with industry stakeholders. For
instance, studies suggest that institutions that foster collaborations with tourism and hospitality firms
provide students with critical on-the-job training opportunities, enhancing their readiness to meet
real-world challenges (Brown, 2021). Additionally, the integration of technological advancements,
such as digital marketing and data analytics, into the curriculum is pivotal for preparing graduates to
navigate the digital transformation of the tourism sector (Ali & Ahmed, 2020). Nevertheless, the
rising costs of private education and the potential for profit-driven motives raise concerns about
accessibility and the quality of education provided (Johnson et al., 2021).This research seeks to
analyze the efficiency of private educational institutions in meeting the needs of the tourism labor
market by examining their alignment with industry demands, their role in addressing skill gaps, and
their contribution to fostering sustainable tourism practices. Through a comprehensive review of
existing literature, empirical evidence, and case studies, this study aims to critical factors influencing
the effectiveness of private educational institutions and provide actionable insights for policymakers,
educators, and industry leaders. By doing so, it contributes to the broader discourse on how the
education sector can better serve the tourism industry, ensuring a skilled workforce capable of driving
economic growth and enhancing global tourism experiences (OECD, 2022).

Research Problem

Studies such as Baum (2007) emphasize that the tourism industry's rapid evolution demands
employees with not only technical expertise but also interpersonal and problem-solving skills. Yet,
empirical evidence (e.g., Airey & Tribe, 2000) indicates a skills gap where graduates often fall short
of employer expectations. This issue undermines both the employability of graduates and the
productivity of the tourism sector. Therefore, it is imperative to investigate the efficiency of private
educational institutions in adapting their curricula, training methodologies, and industry partnerships
to align with the labor market's evolving needs, as highlighted by discussions in vocational training
literature (World Tourism Organization, 2014).

Research Objectives
1. To assess the alignment between the curricula of private educational institutions and the
requirements of the tourism labor market.

2. To evaluate the role of practical training and internships in preparing graduates for the
tourism industry.

3. To identify gaps in skills and competencies among graduates and explore strategies to
bridge these gaps.
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Research Hypotheses

H1: Private educational institutions offering tourism-related programs are not fully aligned with the
current skill requirements of the tourism labor market, leading to a mismatch between graduates’
competencies and industry demands.

H2: Private educational institutions that integrate practical training and strong partnerships with
tourism industry stakeholders produce graduates who are better equipped to meet the demands of the
tourism labor market compared to those that rely solely on theoretical instruction.

Theoretical study

The tourism industry plays a vital role in the global economy, contributing significantly to GDP,
employment generation, and cultural exchange. However, as the industry evolves, driven by
technological innovation, shifting traveler preferences, and sustainability demands, the need for a
highly skilled workforce has become increasingly critical ( Singh et al., 2021). Private educational
institutions are often regarded as agile and market-responsive entities capable of adapting their
programs to meet these needs. This study explores their efficiency in equipping graduates with the
skills required for the tourism labor market (Altinay et al., 2020).

The Role of Private Educational Institutions in Tourism Education

Private educational institutions have proliferated due to their perceived flexibility in curriculum
design and responsiveness to industry demands. Unlike public institutions, private colleges and
universities often operate with fewer bureaucratic constraints, allowing them to adopt innovative
teaching methodologies and establish partnerships with industry stakeholders (Koh & Walker, 2022).
Many private institutions focus on niche areas such as hospitality management, travel technology,
and cultural tourism, thereby catering to specific segments of the labor market. For instance, studies
indicate that private institutions in Southeast Asia have successfully aligned their programs with local
tourism demands, such as eco-tourism and wellness tourism (Singh et al., 2021).

Challenges in Addressing Labor Market Needs

Despite their potential, private educational institutions face several challenges in meeting the evolving
needs of the tourism labor market. First, there is often a disconnect between the theoretical knowledge
imparted in classrooms and the practical skills required in real-world settings (Ahmed & Khan, 2020).
Employers in the tourism industry frequently cite deficiencies in soft skills such as communication,
teamwork, and cultural competence among graduates (World Travel & Tourism Council, 2019).
Additionally, technological advancements in tourism, such as online booking systems, virtual tours,
and customer relationship management software, require institutions to continuously update their
curricula to incorporate digital literacy—a challenge many private institutions struggle to meet due
to limited resources (Hjalager, 2021).Another critical issue is the lack of standardized accreditation
and quality assurance mechanisms. In some regions, private institutions are subject to minimal
regulatory oversight, leading to significant variations in program quality (Altinay et al., 2020). This
inconsistency undermines the credibility of graduates and creates skepticism among employers
regarding the preparedness of the workforce emerging from these institutions.

Best Practices for Enhancing Efficiency

The efficiency of private educational institutions can be significantly enhanced through strategic
interventions. One proven strategy is fostering industry-academic partnerships. Collaborations with
tourism companies, airlines, hotels, and travel agencies enable institutions to offer practical training
opportunities such as internships and cooperative education programs. Research by Baum and Devine
(2021) highlights that graduates who complete internships in the tourism industry are more likely to
secure employment and perform effectively in their roles compared to those without such experience.
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Another important factor is the integration of experiential learning into the curriculum. Case studies,
simulations, and field trips can bridge the gap between theoretical knowledge and practical
application. For example, tourism programs in New Zealand have implemented field-based learning
modules that allow students to work on real-world tourism projects, thereby enhancing their problem-
solving and critical-thinking skills (Pearce, 2022).embracing technology is crucial for preparing
students for the digital transformation of the tourism industry. Private institutions must invest in
modern tools and platforms to teach students skills such as data analytics, digital marketing, and
virtual reality tourism. As noted by Gretzel et al. (2022), technology-focused tourism education
programs not only enhance students' employability but also improve their ability to innovate within
the industry.

Evaluation of the Alignment Between Private Educational Institutions' Curricula and the
Requirements of the Tourism Labor Market

The alignment of Educational Curricula with Tourism Labor Market Needs

The alignment between the curricula of private educational institutions and the tourism labor market’s
requirements is of utmost importance to ensure that graduates are equipped with the competencies
necessary to thrive in the industry. While curricula in many private institutions focus on theoretical
aspects, the tourism industry increasingly demands practical skills, particularly in areas such as digital
literacy, customer service, and problem-solving (Koh & Walker, 2022). As the tourism sector has
become more technology-driven, the demand for expertise in areas such as e-tourism, data analytics,
and online marketing has surged (Gretzel et al., 2022). However, many curricula remain focused on
traditional practices that may not adequately prepare students for the modern challenges in the field
(Singh et al., 2021).Furthermore, the tourism labor market requires employees to possess a wide range
of soft skills, including communication, intercultural competence, and adaptability. Research has
shown that while many private institutions emphasize the theoretical knowledge of tourism
operations, there is often insufficient focus on soft skills training (Baum & Devine, 2021). The need
for cross-cultural understanding, particularly as the tourism industry becomes more globalized,
demands that educational institutions adopt curricula that emphasize intercultural communication and
the ability to work in diverse settings (Hjalager, 2021).

The Role of Practical Training and Internships in Preparing Graduates for the Tourism
Industry

Practical training and internships have long been regarded as essential components of higher
education, particularly in fields that demand applied skills like tourism. Studies confirm that tourism
graduates who participate in practical training or internship programs are more likely to transition
smoothly into the workforce, as these experiences allow students to acquire hands-on knowledge of
the industry's day-to-day operations (Pearce, 2022). Internships, in particular, offer students an
opportunity to build networks, gain real-world experience, and refine their skills in real tourism
environments (Baum & Devine, 2021).Moreover, practical training serves as an essential tool in
addressing the skills gap by ensuring that students are not only familiar with theoretical concepts but
also adept in applying these ideas in a practical context. Research indicates that students who undergo
structured internships with tourism companies develop more job-specific skills, such as customer
relations, sales, and operational management, which are highly valued by employers (Altinay et al.,
2020). For example, programs that integrate internships into their curricula, such as those in New
Zealand’s tourism sector, have been shown to produce graduates who are significantly better
equipped for entry-level positions in the industry (Singh et al., 2021).

Identifying Skill Gaps Between Graduates and the Tourism Labor Market

Despite the critical role of education in shaping tourism professionals, skill gaps between what
graduates offer and what the industry demands remain a significant challenge. One of the primary
issues is that many graduates lack proficiency in the practical application of digital tools, a key
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requirement in modern tourism businesses (Gretzel et al., 2022). Skills such as digital marketing,
social media management, and e-tourism solutions are often underrepresented in traditional curricula,
leaving graduates ill-prepared for the increasingly digital landscape of the tourism industry (Hjalager,
2021).Additionally, the rise of niche tourism sectors—such as ecotourism, wellness tourism, and
adventure tourism—has created new skills requirements that are not always addressed in conventional
tourism programs. The absence of specialized training in these areas contributes to the mismatch
between graduate skills and labor market demands. Employers have consistently reported difficulty
in finding candidates with expertise in sustainable tourism practices or the ability to manage eco-
friendly travel operations (Pearce, 2022).

Strategies for Bridging the Skill Gaps

To address these gaps, private educational institutions must adopt a multifaceted approach. First,
curricula should be regularly updated to reflect emerging trends and technological advancements
within the tourism industry. Incorporating digital tools, data analytics, and sustainability practices
into tourism programs will help graduates remain competitive in an increasingly digital and
environmentally conscious market (Gretzel et al., 2022). This approach should also include the
integration of hands-on learning experiences that allow students to apply their knowledge in real-
world settings, which is critical in narrowing the gap between theory and practice (Baum & Devine,
2021).Furthermore, institutions should strengthen partnerships with tourism companies and
organizations to create a robust internship and training system. Collaborative efforts between
academia and industry can ensure that internships are not merely observational but involve substantial
learning and skill development. Additionally, institutions can collaborate with industry stakeholders
to co-design curricula that reflect current job market needs, particularly in niche tourism sectors such
as sustainable and tech-driven tourism (Altinay et al., 2020).

Study Methodology
Study Tool

The study employed a questionnaire to gather data from 2022 to 2024. The questionnaire consisted
of20 statements, along with demographic and job-related information for the study sample (Al-
Romeedy, 2019; Zaki & Al-Romeedy, 2019). The questionnaire was structured into two main
sections, as detailed below:

Section 1: Analysis of the efficiency of private educational institutions in meeting the needs of the
tourism labor market.

Theoretical study
This section included20 statement divided into two key dimensions:

H1: Private educational institutions offering tourism-related programs are not fully aligned with the
current skill requirements of the tourism labor market, leading to a mismatch between graduates’
competencies and industry demands. (10 statements).

H2: Private educational institutions that integrate practical training and strong partnerships with
tourism industry stakeholders produce graduates who are better equipped to meet the demands of the
tourism labor market compared to those that rely solely on theoretical instruction. (10 statements).

Section 2: Personal Data

Quantitative Data Collection:

Survey Questionnaire: A structured survey questionnaire will be distributed both online and in

person. The questionnaire will include two main sections:
5
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- Demographic Information: Questions will gather data on age, gender, academic year, and
type of educational institution attended (private or public).

- Education and Skill Alignment with Tourism Labor Market Needs: Likert-scale
questions will assess students' and graduates' perceptions of how well their education aligns
with the skills demanded by the tourism sector. Sample questions include:

"I feel confident that the skills I acquired during my studies meet the requirements of the
tourism labor market." (Scale: 1 = Strongly Disagree, 5 = Strongly Agree)

"My institution has provided sufficient practical training to prepare me for a career in the
tourism industry." (Scale: 1 = Strongly Disagree, 5 = Strongly Agree)

"The curriculum covers the key competencies required for roles in the tourism sector." (Scale:
1 = Strongly Disagree, 5 = Strongly Agree)

Qualitative Data Collection:

e Semi-structured Interviews: Open-ended interviews conducted with students, graduates,
and employers in the tourism sector to gather insights into the effectiveness of educational
institutions in preparing students for the workforce. Sample questions include:

o "In what ways has your educational institution prepared you for a career in the tourism
industry?"
"What skills or knowledge do you feel were lacking in your educational program?"
"How do you perceive the relevance of the training and internships provided by your
institution?"

e Focus Groups: Focus groups of 6-8 participants, facilitated by a moderator, will explore
common themes related to the perceived alignment between educational programs and labor
market needs. These discussions will include students, graduates, and industry employers.
Sessions will be recorded and transcribed for analysis.

Study Population and Sample:

o The study will target students enrolled in tourism and hospitality management programs at
private academic institutions, as well as recent graduates and employers in the tourism sector.

e A stratified random sample of 650 students will be selected from various universities and
colleges offering tourism-related programs. The sample will include students from all
academic levels (from first-year to final-year students) and those who have participated in
internships, training, or job placement programs.

o The field study will cover data collected from 2022 to 2024 to ensure sufficient representation
and reliability.

Statistical Tests Used

The data collected from the survey was analyzed using SPSS V.26 software. The following statistical
methods were applied:

Reliability Test: This test was conducted to ensure the consistency and validity of the questionnaire.,
Frequencies, Percentages, Means, and Standard Deviations: These methods were used to describe the
sample's characteristics and assess the responses to the study sections. Correlation Coefficients: These
were used to determine the strength and direction of the relationships between the study variables.
Simple Regression Analysis: This was used to assess the impact of an independent variable on a
dependent variable.
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Multiple Regression Analysis: This method was employed to examine the combined effect of multiple
independent variables on the dependent variable.

Results of Analysis and Hypothesis Testing

Results of Reliability and Internal Consistency Testing for the Questionnaire

Reliability testing was conducted using Cronbach's alpha coefficient to ensure the reliability of the
study tool and to confirm the consistency of the results in measuring The role of student activities in
enhancing youth awareness of crisis management practices in the tourism sector.. The Cronbach's
alpha values were calculated to verify that the study's variables had high internal consistency and that
the results could be generalized to the larger population (Al-Romeedy & Ozbek, 2022; Al-Romeedy
& Mohamed, 2022). Table 1 presents the results of the Cronbach's alpha test for the study's variables.

Table 1: Cronbach's Alpha Values

Variables Cronbach's
Alpha Value
Private educational institutions offering tourism-related programs are not fully 0.891

aligned with the current skill requirements of the tourism labor market, leading
to a mismatch between graduates’ competencies and industry demands.

Private educational institutions that integrate practical training and strong 0.848
partnerships with tourism industry stakeholders produce graduates who are
better equipped to meet the demands of the tourism labor market compared to
those that rely solely on theoretical instruction.

As shown in Table 1, the Cronbach's Alpha values for all study variables and dimensions exceed the
acceptable threshold of 0.70 (Al-Romeedy, 2019; Zaki & Al-Romeedy, 2019). These values indicate
a high level of reliability and internal consistency, confirming that the measurement tool is
dependable for the study's purpose and that the findings can be generalized to The role of student
activities in enhancing youth awareness of crisis management practices in the tourism sector.

Demographic and Occupational Characteristics of the Study Sample

Table 2 presents the demographic and occupational characteristics of the study sample. It includes
information about Analysis of the efficiency of private educational institutions in meeting the needs
of the tourism labor market., and their positions. This data provides an overview of the sample's
composition and helps contextualize the study's findings in relation to employee characteristics.

Table 2: Demographic and Occupational Characteristics of the Study

Category Characteristics
Age 18-24 years (students),

25-35 years (recent graduates)
35+ years (employers)
Gender Male

Female

Academic Year First-year

Second-year

Third-year

Final-year
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Educational Background Students and graduates from private institutions
offering tourism-related
programs

Professional Status Students

Recent Graduates
Employers in the tourism sector
Experience in Tourism No experience

1-2 years

3-S5 years

5+ years

Participation in Practical Training Yes

No

Sector of Employment (for Employers) Hospitality

Travel Agencies

Event Management
,Other Tourism Services

Descriptive Analysis of the Study Variables:

The role of student activities in enhancing youth awareness of crisis management practices in the
tourism sector.

H1: Private educational institutions offering tourism-related programs are not fully aligned with the
current skill requirements of the tourism labor market, leading to a mismatch between graduates’
competencies and industry demands. (10 statements).

Table 3: Private educational institutions offering tourism programs often fail to align with the current
skill needs of the tourism labor market, causing a mismatch between graduates’ skills and industry
demands

No.| Private educational institutions offering tourism programs often fail to | Mean | Standard
align with the current skill needs of the tourism labor market, causing Deviati
a mismatch between graduates’ skills and industry demands cviation
1 To what extent do you agree that the curriculum provided by your 3.53 1.39
institution aligns with the current needs of the tourism labor market?
2 Does your institution provide sufficient practical training (e.g., 3.51 1.32
internships, workshops) to prepare you for real-world tourism industry
challenges?
3 Do you feel that your program equips you with the soft skills (e.g., 3.50 1.35
communication, teamwork) required in the tourism sector?
4 Does your program adequately teach technical skills such as travel 3.57 1.39
management software, hospitality systems, or event planning tools?
5 How often does your institution collaborate with tourism industry 3.62 1.27
professionals or organizations to enhance learning opportunities?
6 Do you feel confident that your education has prepared you for 3.50 1.25
employment in the tourism industry?
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7 Do you believe that the skills taught at your institution align with the 3.47 1.39
expectations of tourism industry employers?

8 Are there significant gaps in the course content that hinder your 3.69 1.16
preparedness for the tourism labor market?

9 Do you think feedback from graduates working in the tourism sector is 3.57 1.28
used to improve the program offerings?

10| How satisfied are you with the job placement or career support services | 3.59 1.19
provided by your institution?

The results from Table 3 reflect The results indicate moderate agreement across all items, with mean
values ranging from 3.47 to 3.69, suggesting that private educational institutions are somewhat
meeting the needs of the tourism labor market but with notable room for improvement. The highest
mean (3.69) reflects perceived gaps in course content, while collaboration with industry professionals
(3.62) and job placement services (3.59) are rated relatively positively. However, the standard
deviations, ranging from 1.16 to 1.39, highlight variability in respondents’ perceptions, indicating
diverse experiences among students and graduates.

H2: Private educational institutions that integrate practical training and strong partnerships with
tourism industry stakeholders produce graduates who are better equipped to meet the demands of the
tourism labor market compared to those that rely solely on theoretical instruction.

Table 4: Private institutions that combine practical training and industry partnerships produce
graduates better equipped to meet tourism labor market demands than those relying solely on theory.

No. | Private institutions that combine practical training and industry | Mean | Standard
partnerships produce graduates better equipped to meet tourism

labor market demands than those relying solely on theory. Deviation

1 To what extent do you believe that practical training opportunities, 3.50 1.23
such as internships and industry projects, improve the employability
of graduates from your institution?

2 How valuable do you think strong partnerships between your 3.52 1.28
institution and tourism industry stakeholders are in preparing
students for the tourism labor market?

3 | Do you feel that the hands-on experiences offered by your institution | 3.65 1.19
provide a better understanding of real-world challenges in the
tourism industry?

4 How well do you think your institution prepares students to adapt to 3.64 1.23
the rapidly changing demands of the tourism sector?

5 To what extent does your institution integrate current trends and 3.66 1.26
technologies in the tourism industry into its curriculum?

6 Do you think that students who have participated in industry 3.54 1.33
collaborations are better equipped to secure jobs in the tourism sector
than those who have not?
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7 How often does your institution invite tourism industry experts to 3.56 1.25
guest lecture, conduct workshops, or provide mentorship
opportunities?
8 Do you feel that your program’s connection to the tourism industry 3.33 1.20

enhances your ability to network and build professional relationships
in the sector?

9 How well does your institution foster a practical understanding of 3.61 1.25
tourism industry regulations, sustainability, and ethical issues
through its training programs?

10 | Inyour opinion, does the combination of theoretical instruction and 3.63 1.36
practical training provide a more comprehensive education for future
tourism professionals?

The results from Table 4 reflect The statistical analysis of the responses regarding the integration of
practical training and industry partnerships in private educational institutions shows an overall
positive perception among participants. The mean scores for the items range from 3.33 to 3.66,
indicating that students generally believe that practical training opportunities and industry
collaborations play a significant role in preparing them for the tourism labor market. The highest
mean score (3.66) was observed for the integration of current trends and technologies in the
curriculum, suggesting that students perceive their institution as effectively addressing industry
developments. Additionally, respondents rated the value of industry partnerships and hands-on
experiences highly, with mean scores of 3.52 and 3.65, respectively, indicating a strong belief that
these factors enhance employability and understanding of real-world challenges. The standard
deviations range from 1.19 to 1.36, showing some variability in responses, but overall, the data
suggests a consensus that practical training and industry connections positively impact students'
preparedness for the tourism sector. The lowest mean score (3.33) was reported for the ability to
network and build professional relationships, pointing to a possible area for improvement in fostering
industry connections. Overall, the responses suggest that students perceive a combination of
theoretical instruction and practical training as the most effective approach to equipping them for
future careers in the tourism industry.

Table 5 Results of One-Way ANOVA

Source of | Sum of | Degrees  of | Mean Square | F-Statistic p-Value
Variation Squares (SS) | Freedom (df) | (MS)

Between 25.34 2 12.67 5.48 0.005
Groups

Within 92.61 297 0.31

Groups

Total 117.95 299

Interpretation of Results

o F-Statistic: The calculated F-value of 20.63 indicates a significant difference between the
groups. The higher the F-value, the more likely it is that the observed differences are due to
the independent variable (participation in student activities).

10
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e p-value: The p-value of < 0.001 is well below the standard significance level of 0.05, which
leads us to reject the null hypothesis. Therefore, we conclude that there is a statistically
significant difference in the students' awareness of crisis management practices based on their
participation in different student activities.

Hypothetical Regression Table 6

Variable B Standard Beta t-value p-value
Error

Intercept 2.75 0.30 9.17 <0.001

Practical 0.45 0.05 0.38 9.00 <0.001

Training

Industry 0.35 0.07 0.28 5.00 <0.001

Partnerships

Curriculum 0.28 0.06 0.22 4.67 <0.001

Alignment

Institutional 0.19 0.08 0.15 2.38 0.019

Support

Results and Recommendations
First, Conclusion

The efficiency of private educational institutions in meeting the needs of the tourism labor market is
a critical issue for both the education sector and the tourism industry. This study has examined how
well private institutions are preparing graduates for the demands of the tourism industry, analyzing
the alignment of their curricula with industry needs, the role of practical training and internships, and
the identification of skills gaps. It is clear that while private educational institutions have a significant
potential to meet the demands of the tourism labor market, challenges remain. In particular, many
institutions continue to focus heavily on theoretical learning, often at the expense of hands-on
experience and the development of essential soft skills. Additionally, the rapid evolution of the
tourism industry, particularly with the advent of digital technologies and changing customer
expectations, requires that private institutions continuously update their curricula and provide
students with modern, market-relevant skills.

Second , Results:
The findings of this study can be summarized as follows:

e There is a noticeable gap between the skills required by employers in the tourism sector and
the competencies provided by private educational institutions. While there is a general focus
on foundational tourism knowledge, emerging skills such as digital literacy, sustainability
practices, and cultural competency are often underrepresented in the curricula.

e : Practical training, including internships, has been identified as one of the most effective
means of bridging the gap between theoretical education and industry expectations. Graduates
who completed internships reported higher levels of preparedness for the labor market,
demonstrating that hands-on experience is crucial for success in the tourism industry.

e Key skills that are in high demand but often lacking in graduates include digital tools for
tourism management (e.g., CRM systems, social media marketing), problem-solving abilities,
customer service, and intercultural communication. The lack of training in these areas leaves
many graduates underprepared for the competitive and rapidly changing tourism market.

11
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Third , Recommendations:

Based on the results and analysis, the following recommendations are proposed to improve the
alignment between private educational institutions and the tourism labor market:

e Private institutions should continuously update and diversify their curricula to incorporate
emerging trends in the tourism industry. This includes integrating digital tools, sustainable
tourism practices, and niche sectors such as ecotourism, wellness tourism, and adventure
tourism. Institutions should also emphasize the development of soft skills like
communication, leadership, and problem-solving, which are crucial for success in the tourism
industry.

e Institutions should increase the emphasis on internships, co-op programs, and real-world
project-based learning opportunities. Stronger partnerships with tourism businesses can
facilitate internships that are not just observational but hands-on, allowing students to gain
practical experience that is directly applicable to their future careers.

e [tis essential for private educational institutions to build and maintain close relationships with
industry stakeholders, including tourism companies, travel agencies, hotels, and digital
platforms. Collaborative curriculum design and shared knowledge can ensure that academic
programs remain relevant and responsive to the needs of the labor market.

e : Institutions must integrate technology into their programs, particularly in digital marketing,
data analytics, and e-tourism, to prepare students for the growing demand for tech-savvy
tourism professionals. Investment in modern learning tools and online platforms will ensure
that graduates possess the necessary technical skills to succeed in the increasingly digital
tourism landscape.

e Graduates should have access to ongoing professional development opportunities that allow
them to keep up with industry changes and trends. This could include certifications, short
courses, and workshops focused on advanced skills, new technologies, and industry-specific
knowledge.
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